——@ Online Booking Terms

1. Introduction
Please read these online hooking terms carefully.

On our website, you will be asked to read these terms before placing
an event booking, following which which you should only proceed
with your event booking if you agree to these online booking terms.

2. Inferpretation
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In these online booking terms, “we” means A Business Innovation
Limited (and “us” and “our” will be construed accordingly); and
“you” means our customer or potential customer under these online
booking terms (and “your” will be construed accordingly).

3. Booking process

The advertising of events on our website constitutes an “invitation to
treat”; and your submission of a hooking request for an event
constitutes a contractual offer.  No contract will come into force
between you and us unless and until we accept your order in
accordance with the procedure detailed below.

In order to enter into a contract to atfend an event, you will need o
take the following steps:(i) you must select the Academy link on our
website and then the workshop series link within the same page; (ii)
you will be transferred to an Eventbrite website, and Eventbrite will
handle your booking; (iii) you must select the relevant event and
ticket, and then proceed fo the checkout; (iv) you will be transferred
to the PayPal website, and PayPal will handle your payment; (v)
Eventbrite will send you an automatic acknowledgement (at which
point your booking will become a hinding contract); and (vi) once we
have verified the status of your hooking, we will send you a ficket fo
confirm your attendance at the event.

We will not file a copy of these online hooking terms specifically in
relation fo your booking. We may update the version of these online
booking terms on the website from time to fime, and we do not
guarantee that the version you have agreed to will remain accessible.
We therefore recommend that you download, print and retain a copy
of these online booking terms for your records.

The only language in which we provide these online booking terms is
English.

4. The events

Our events are based on the Marketing Innovation Engine™, an eight
step process we have used to help advisers transform their businesses
from a traditional salesbased culture to a relationship-based service
model. The full eight step workshop series will be rolling out from
July 2011 onwards.

5. Price and payment

Prices for events are quoted on our website. However, it is always
possible that some of the prices on the website may be incorrect. We
will verify prices as part of our online booking procedures so that an
event's correct price will be stated when you pay for the event.

Payment must be made in full upon the submission of your booking
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request. We may cancel the contract between us if the price is not
received from you in full in cleared funds.

The prices on the website include all value added taxes (where
applicable).

Payment must be made by Paypal or any method detailed on the
website from fime to time.

Prices are liable to change af any time, but changes will not affect
contracts which have come into force.

6. Warranties
We warrant that the services provided under these online booking
terms will be provided with reasonable skill and care.

You warrant and represent fo us that:

a. you are legally capable of entering info binding contracts,
and you have full authority, power and capacity to agree
to these online booking terms;

b. the information provided in or in connection with your
booking request is accurate and complete; and

¢.  you will be able to attend the event at the time and in the
place advertised.

7. Venues and dates
Where we have a valid reason to do so, we may change event dates
and venues by giving reasonable nofice of the change 1o you.

8. Your rights of cancellation or transfer
Without prejudice to the statutory right of cancellation detailed in
Section 9, you may cancel an event hooking:

a. af least 20 business days before the event is due to begin
(in which case you will be entitled to a full refund of the
amount paid minus fransaction costs); or

b.  between 20 and 10 business days before the event is due
to begin (in which case you will be entitled to a refund of
50% of the amount paid).

If you cancel an event booking 10 days or less days before the event
is due to begin, or if you fail to attend an event, no refund will be
given.

If you transfer your event booking to a colleague of the same
organisation, there will be no charge. If you transfer your event
booking to an alternative event, a fee of £50 will be charged for a 1
day event or £100 for a 2 day event.

In order to cancel or transfer a contract on this basis, you must
inform us by email or writing to the principle postal address set out
in Section 16 of these online booking terms. Your notice of
cancellation or transfer must be actually received by us on or before
the relevant date set out above.



9. “Cooling off" period
This Section 9 applies if and only if you coniract with us under these
online booking terms as a consumer.

You may cancel an event hooking at any fime within 7 business days
following the conclusion of the contract in accordance with Section 3
of these online hooking terms, providing that the event has not
actually commenced during that period.

In order to cancel a contract on this basis, you must inform us by
email or writing to the principle postal address set out in Section 16
of these online booking terms.

10. Consumer rights

If you are a consumer, any statutory rights which you have, which
cannot be excluded or limited, will not be affected by these online
booking terms

11. Refunds

If you cancel a coniract and are entitled to a refund, we will usually
refund any money received from you using the same method
originally used by you to pay for your purchase. We will process the
refund due fo you as soon as possible and, in any event, within 20
business days of the day we received your valid notice of cancellation.

12. Limitations and exclusions of liahility

Nothing in the online booking terms will: (a) limit or exclude the
liability of o party for death or personal injury resulting from
negligence; (b) limit or exclude the liability of a party for fraud or
fraudulent misrepresentation by that party; (c) limit any liability of a
party in any way that is not permitted under applicable law; or (d)
excude any liability of a party that may not be excluded under
applicable law. If you are a consumer, any statutory rights which you
have, which cannot be excluded or limited, will not be affected by the
online booking terms.

The limitations and exclusions of liability set out in this Section and
elsewhere in the online booking terms: (a) are subject to the
preceding paragraph; and (b) govern all liabilities arising under the
online hooking terms or in relation to the subject matter of the online
booking terms, including liabilities arising in confract, in fort
(including negligence) and for breach of statutory duty.

We will not be liable to you in respect of any losses arising out of a
force majeure event.

We will not be liable to you in respect of any business losses, such as
loss of or damage to profits, income, revenue, use, production,
anficipated savings, business, confracs, commercial opportunities or
goodwill. The limitations and exclusions of liability in this paragraph
will apply whether or not the liability in question arises out of any
reckless, deliberate, personal and/or repudiatory conduct or breach of
confract.

If you are a business customer, we will not be liable to you in respect
of any loss or corruption of any data, database or software.

If you are a business customer, we will not be liable to you in respect
of any special, indirect or consequential loss or damage.
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If you are a business customer, our aggregate liability to you under
the online booking terms will not exceed the total amount paid or (if
greater) payable by you to us under the online booking terms.

13. Force majeure
In this Section and Section 12, “force majeure event” means any
event which is beyond our reasonable conirol.

Where o force majeure event gives rise to a failure or delay in us
performing our obligations under these terms and conditions, those
obligations will be suspended for the duration of the force majeure
event.

14. Business customer indemnity
This Section 14 applies if and only if you contract with us under these
online booking terms in the course of a business.

You hereby indemnify us and undertake fo keep us indemnified
against all and any liabilities, losses, damages, expenses and costs
(induding legal expenses and amounts paid in settlement of any
demand, action or claim) arising, directly or indirectly, out of a
breach by you of any of your obligations under these online booking
ferms.

15. General terms

We will treat all your personal information that we collect in
connection with your order in accordance with the terms of our
Privacy Policy; use of our website will be subject to our website Terms
of Use.

Contracts under these online booking terms may only be varied by an
instrument in writing signed by both you and us. We may revise
these online booking terms from fime-to-ime, but such revisions will
not affect the terms of any contracts which we have entered into with
you.

If any provision of these online booking terms is held invalid or
unenforceable by a court of competent jurisdiction, the remaining
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